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PROJECT
HIGHLIGHTS

20th Annual ivoh Summit

Event Marketing & Communications Strategy 

Website Refresh & Update

Email Marketing Copy & Templates

Launch & Social Media Graphic Design

Social Media Content Development (FB +

Twitter Only)

Paid FB Advertising

Sponsorship Kit 

The Ask:

In Spring 2019, I was hired by Images & Voices of

Hope (ivoh) to develop an event marketing

strategy to raise awareness and achieve a goal of

100 attendees for their 20th Annual Images &

Voices of Hope Summit. This 3-Day Retreat took

place June 20th - 23rd in the Catskill Mountains

of Upstate New York.

 

 

The Deliverables:

 

The Challenge:

In a perfect scenario, you'd like to begin a robust

strategy like this at least one year in advance;

however, within two weeks of being hired in

March, I turned around a full strategy.

 

 

 

 



THE 
PROCESS

20th Annual ivoh Summit 

After delivering an approved strategy, it was time to get to work - quickly! I

developed a timeline that took us from the event launch phase, through

month by month promotional execution. Project management is key!



EVENT WEBSITE
REFRESH

20th Annual ivoh Summit

To amplify the full summit experience, I created a fully functional

event website, seperate from their organization website. Using 

 Squarespace, I refreshed an older summit site in no time. 

Website copy also written by me, with support from ivoh.

Note: website is no longer active.



EMAIL
MARKETING

IVOH Annual Summit 2019

IWith a 360 marketing strategy, email is necessary. I wrote email copy to inform those

currently within ivoh's network of the upcoming summit and to entice potential

attendees to register early.



SOCIAL MEDIA
GRAPHICS + COPY

20th Annual ivoh Summit

With a tight budget, I had to be resourceful. Using Canva, I created social media

graphics designed to raise awareness of the summit and connect with an audience of

storytellers across various creative disciplines. All copy written by me.



SOCIAL MEDIA
MANAGEMENT

20th Annual ivoh Summit

Then from April through June 2019, I managed ivoh's Facebook and Twitter pages,

scheduling weekly posts using Hootsuite and 

executed a paid Facebook advertising campaign on a $400 budget.



SPONSORSHIP
KIT

IVOH Annual Summit 2019

I contracted Ariana Taylor to create a sponsorship package designed to

attract, inform, and secure sponsors and partners.



THE 
RESULTS

What matters most:

We were ten shy of achieving our goal of 100

attendees by 10. However, this was a success given the

limited time amount of time to promote a summit in

which most attendees were from out of state.

CONFERENCE ATTENDEES - 90% SUCCESS RATE

Average budget - $18 / post

Average reach - 723 / post

Average engagement - 59 / post

SOCIAL MEDIA METRICS (FB PAID AD CAMPAIGNS):



THE
FINALE

 

Email her at brittany@brittanyapplegate.com to get started.

INTERESTED IN WORKING WITH BRITTANY?


